
JOB DESCRIPTION

Reports to:	 Head of Fundraising 

Location:               Scottish SPCA HQ and/or remote working as agreed.

Hours:		  Full time (35 hours per week)

Salary:		  £32,000-£35,000

Overall Purpose of the role
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JOB TITLE:	

  Individual Giving & Campaigns Manager

Working closely with colleagues across the Society you will be responsible for developing and implementing a strategy 
designed to engage new, and retain existing supporters with a range of individual giving products. 

As the Scottish SPCA launches an ambitious 10-year vision including an ambition to increase income by £3 million 
annually by 2032 this role plays a critical function in driving income and instilling increased loyalty from communities 
across Scotland. 

Key Responsibilities 

Leadership & Strategy

•	 With support from the Head of Fundraising develop, implement and manage the Individual Giving, Campaigns and 
Retail Strategy and the associated budgets ensuring that all KPIs are met. 

•	 Contribute to, and share expertise, to shape the wider fundraising strategy and contribute to organisational strategy 
where appropriate. 

•	 Negotiate contracts and service level agreements and account manage suppliers/agencies ensuring fundraising 
activity is compliant, efficient and cost-effective 

People Management 

•	 	Model the Society’s values – Commitment, Compassionate, Collaborative, Adaptable, Professional and Expert – in 
your leadership approach to drive a high performing culture, team engagement and donor engagement through 
effective communication and by giving and receiving regular feedback. 

	
•	 Recruit and manage the Retail Officer and ensure they are supported to deliver in this area
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Individual Giving 

•	 	Manage the Scottish SPCA’s individual giving programmes and activities including cash appeals, regular giving and 
lottery programmes. 

	
•	 Develop, implement, monitor and analyse multi-channel acquisition campaigns including mass-market DM, DRTV 

and telephony
	
•	 Using a creative agency approach work with MarComms colleagues to deliver creative and copy for all individual 

campaigns and stewardship touchpoints. 
	
•	 Working closely with the Supporter Experience Manager develop and define retention plans which will maximise 

retention, consent capture, upgrade and reactivation rates across your income streams. 
	
•	 Explore, test and develop new income streams such as junior giving, and multi-channel approaches to increase 

fundraising, donations and supporter engagement. 
	
•	 Identify opportunities to cross-sell Individual Giving campaigns across all existing audiences. 
	
•	 Identify, and work with colleagues to develop opportunities for philanthropists and major donors with the long-term 

aim of developing philanthropy at the Scottish SPCA. 
	
•	 Ensure Individual Giving content is up to date on the Scottish SPCA’s channels including print, social media and on 

our website.

Retail
	
•	 Audit our current merchandise and retail offering and make recommendations for improved sales.
	
•	 Working with our Data Insights, and aligned to our vision and mission, create a retail offering that is compelling to 

supporters – new and prospective – driving income and brand recognition for the Scottish SPCA. 

Supporter Experience
	
•	 	Work closely with the Supporter Experience Manager to develop and deliver a supporter stewardship journeys for 

new and existing supporters that increase average donation values and LTVs. 
	
•	 Work closely with the Supporter Experience Manager to contribute to Annual Supporter Surveys and Focus Groups 

using supporter-led data to drive performance and supporter experience 
	
•	 Manage a continuous cycle of testing new channels and developing new products based on audience insight and 

sector trends utilising a continuous improvement approach

Administration 
	
•	 	Working with the Database Manager and Supporter Experience Assistants ensure that all donations are accurately 

recorded on the Database and that effective supporter care and communications processes are followed 
	
•	 Monitor Individual Giving activity to ensure compliance and best practice as per OSCR, ICO, DMA, Fundraising 

Regulator and Gambling Commission. 
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Person Specification 

Area Essential Desirable

Qualifications & Experience At least three years’ experience in an 
individual giving or b2b lead generation 
role

•	 Project Management 
Qualification 

•	 Process Improvement 
Qualification 

•	 CIOF Membership

•	 Experience of working in a 
fast-paced environment with a 
national reach

Knowledge •	 Strong working knowledge of 
fundraising regulation and standards 
specifically in relation to public 
fundraising and of gambling 
commission legislation in relation to 
charity lotteries

•	 Experience managing third party 
supplier performance ideally in a 
third sector setting 

•	 Experience in product development, 
implementation and growth

•	 Experience of leading and 
implementing strategic support or 
customer retention plans to optimize 
engagement, reduce attrition rates 
and drive up LTV

Skills •	 Experience in developing 
supporter or customer journeys 
and opportunities for existing and 
new supporters to engage ensuring 
alignment to a variety of audience 
and motivations 

•	 Experience successfully managing 
large budgets and high volume 
campaigns 

•	 Strong relationship management 
skills both internally and externally


